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. Visitor Services Project
Mojave National Preserve
Report Summary

» This report describes part of the results of a visitor study at Mojave National Preserve during
April §-13, 1997. A total of 671 questionnaires were distributed. Visitors retumed 527
questionnaires for a 79% response rate.

= This report profiles Mojave Naticnal Preserve visitors. A separate appendix has visitors'
comments about their visit; this report and the appendix contain a comment summary.

* Half of the visitors (50%) were in family groups. Forty-eight percent of Mojave National
Preserve visitors werg in groups of two; 20% were alone. Three percent of visitors were in
organized tour groups; 5% were with an educational group. Many visitors (44%) were aged 36- -
55 and 12% waere aged 15 ysars or younger.

* Among Mojave National Preserve visitors, 7% were international visitors. They were from
Canada (30%]), United Kingdom (18%), Gemnany (17%) and 12 other countries. United States
visitors were from California (69%), Nevada (12%), Washington {2%), 36 other states,
Washington, D.C. and Saipan.

» Over one-half of the visitors {54%) were repeat visitors to Mojave National Preserve. More than
half of the visitors (61%) stayed less than one day. Over one-fourth (29%) stayed three o four
days. Common activities at Mojave National Preserve were sightseeing (61%), driving paved
roads (56%), driving unpaved roads (51%), nature study {(49%}) and day hiking (41%).

* Visitors identified the othar places they visited or planned to visit during this trip to Mojave
National Preserve. The most listed places were Las Vegas, Nevada; Joshua Tree National
Park, Califomia and Baker, California. The places where most visitors started and ended their
trip on the day(s) they visited Mojave were Las Vagas, Nevada; Twentynine Palms, California
and Barstow, California.

» The most visited places in Mojave National Preserve were Kelso Depot (66%), Kelso Dunes
(57%) and Hole-in-the-Wall Campground (35%). The southern end of Kelbaker Road was the
most used entry (33%) and exit {(32%) from the park.

» For the uss, importance and quality of services and facilities, i is important to note the number
of visitor groups who responded to each gquestion. The most used services or facilities by 412
respondents were the roads (78%), directional signs (57%), park brochure/map (47%) and
restrooms (45%). According to visitors, the most important services were RV camping (90% of
30 respondents), roads (85% of 292 respondents), directional sighs (79% of 222 respondents)
and the park brochure/map (79% of 187 respondents). The best quality services were ranger-
assistance from employees (87% of 115 respondents), Baker Visitor Center (81% of 64
respondents) and picnic area (81% of 37 respondents).

« During.this visit, the average visitor group expenditure within a one hour drive of the preserve
was $108. The average per capita expenditure was $33. The madian visitor group expenditure
(50% of groups spent more; 50% spent less) was $40.

 Over three-fourths of the visitors (80%) felt the preserve was "not at ali crowded” in the number
of people and vehicles present during their visit. Seventy-one percent of the visitors felt "very
safe” during their preserve visit. The three most important features/qualities of the preserve
which visitors identified were wildemess/open space, solifude/quiet and clean air.

« Most visitors (76%) rated the overall quality of services in the park as "good” or "very good.”
Visitors made many additional comments.

For more information about the Visitor Services Project, pleass contact the
University of Idaho Cooperative Park Studies Unit; phone (208) 885-7129 or 885-7863
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INTRODUCTION

This report describes the results of a study of visitors to Mojave
National Preserve. This visitor study was conducted April 5-13, 1897 by the
National Park Service (NPS) Visitor Services Project (VSP), part of the
Cooperative Park Studies Unit at the University of idaho.

A Methods saction discusses the procedures and limitations of the
study. A Results section follows, including a summary of visitor comments.
Next, an Additional Analysis page helps managers request additional
analyses. The final section has a copy of the Questionnaire. The separate
appendix includes comment summaries and visitors' unedited comments.

Many of this report's graphs resemble the example below. The large
numbers refer to explanations following the graph.

SAMPLE ONLY
O

No250 Indivicuals

10 or more vishs 10%

@ 59 visits

Timas visied

20% @

24 vintim 0%

First vish 40%

25 50 75 100 @

Mumnber of individisils

(I Figure 4: Number of visits

1: The figure title describes the graph's Information.

2: Listed above the graph, the 'N' shows the number of visitors responding and a
description of the chart's information. Interpret data with an 'N' of less than 3¢ with
CAUTION! as the resulis may be unreliable.

3: Vertical information describes categoriss.

4: Horizontal information shows the number or propertions in each category.

5: In most graphs, percentages provide additional information.




Molave Nationai Preserve Visitor Stuc

METHODS

Questionnaire
design and
administration

The questionnaire design used the standard format of previous
Visitor Services Project studies. A copy of the questionnaire is included at
the end of this report.

Interviews were conducted and questionnaires distributed to a
sample of selected visitors visiting Mojave National Preserve during April 5-
13, 1997. Visitors completed the questionnaire after their visit and then
returned it by mail. Visitors were sampled as they stopped at the Baker
Visitor Center, Kelso Depot, Kelso Dunes parking fot, Hole-in-the-Wall
Visitor Center, Holg-in-the-Wall Campground, Mid Hills Campground, Cima
Store, and Mojave Road/Cedar Canyon Road Junction {see Table 1).

Table 1: Questionnaire distribution locations
percentages do not equal 100 due to rounding.

Location: Questionnaires distributed
Number %
Kelso Depot 203 30
Cima Store 201 30
Kelso Dunes parking iot 77 12
Hole-in-the-Wall Visitor Center 56 8
Mojave Road/Cedar Canyon Road Jot. 47 7
Baker Visitor Center 41 6
Mid Hilis Campground 18 3
Hole-in-the-Wall Campground 17 3
GRAND TOTAL 671 99%

Visltor groups were greeted, briefly Introduced to the purpose of the
study and asked to participate. If visitors agreed, the interview took
approximately two minutes. These interviews included determining group
size, group type and the age of the adult who would complete the
questionnaire. This individual was asked his or her name, address and
telephone number for the iater mailing of a reminder-thank you postcard.

Two weeks following the survey, a reminder-thank you postcard
was mailed to all participants. Replacement questionnaires were mailed to
participants who had not retumned their questionnaires four weeks after the
survey. Eight weeks after the survey, a second replacement questionnaire
was sent to visitors who had not returned their questiqnnaires.




5-13, 1997

Returned questionnaires were coded and the informationentered ~ Data analysis
into a computer. Frequency distributions and cross-tabulations were
calculated using a standard statistical software package. Respondents'
comments were summarized. '

This study coliected information on both visitor groups and individual Sample size,
group members. Thus, the sample size ('N'), varies from figure to figure. For Missing data
example, while Figure 1 shows information for 524 groups, Figure & presents and reporting
data for 1,302 individuals. A note above each figure's graph specifies the errors
information illustrated.

Occasionally, a respondent may not have answered all of the
questions, or may have answered some incormrectly. Unanswered questions
create missing data and cause the number in the sample o vary from figure
to figure. For example, although 527 questionnaires were returned by
visitors, Figure 1 shows data for only 524 respondents.

Questions answered incorrectly due to carelessness,
misunderstanding directions and so forth, turh up in the data as reporting
errors. These create small data inconsistencies.

Like ail surveys, this study has limitations which should be considered Limitations
when interpreting the results.

1. Rtis not possible to know whether visitor responses reflect actual
behavior. This disadvantage applies to all such studies and is reduced by
having visitors fill out the questionnaire soon after they visit the park.

2, The data reflect visitor use pattermns of visitors to the selected sites
during the study period of April 5-13, 1997. The resuits do not necessarily
apply to visitors during other times of the year.

3. Caution is advised when interpreting any data with a sample size
of less than 30, as the resulis may be unreliable. If the sample size is less
than 30, the word "CAUTION!" is included in the graph, figure or table.

During the study week, weather conditions at the survey locationsin Special
Mojave National Preserve were fairly typical of April with temperatures inthe conditions
60's to 70's during the day and 30's to 40's at night. There were occasional
strong winds (in excess of 30 mph) 5:|uring the week.
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MOJAVE NATIONAL PRESERVE RESULTS

Visitors
contacted

At Mojave National Preserve, 732 visitor groups were contacted;
82% (671 groups) accepted questionnaires. A total of 527 visitor groups
completed and returned their questionnaires, a 79% response rate.

Table 2 compares information collected from the total sample of
visitors contacted and the actual respondents who retumed
guestionnaires. The non-response bias is insignificant.

Table 2: Comparison of total sample and actual
respondents

Variable Total sample Actual
respondents

N Avg. N Avg.
Age of respondent (years) 663 48.5 520 48.1

Group size 642 27 524 3.2

Demographics

Figure 1 shows group sizes, which varied from one person to
60 people. Almost half (48%;) of visitors came in groups of two; 20% were
alone. Half of the visitors (50%) were with families (see Figure 2). "Other"
groups included business associates, Sierra Club, college class, Boy
Scouts and boyfriend/girifriend. Three percent of the visitors were
traveling with an organized tour group {see Figure 3). Five percent of the
visitors were traveling with an educational group (see Figure 4).

The most common visitor ages were 36-55 years (44%), as shown
in Figure 5. Twelve percent of visitors were aged 15 years or younger,

Over one-half of the visitors (54%) said they were repeat visitors
(see Figure 6).

Intemational visitors comprised 7% of Mojave visitors. They were
from Canada (30%), United Kingdom {18%}, Germany (17%) and 12 other
countries, as shown in Table 3. United States visitors were from California
(69%), Nevada (12%), Washington (2%), 36 other states and Washington,
D.C. and Saipan, as shown in Map 1 and Table 4.

.----%-J



N= 524 visitor groups

11+
&6-10
]
Gr-oup 4
size
3
2
1
0 100 200 300
Number of respondents
Figure 1: Visitor group sizes
N=524 visitor groups
Family 50%
Alone 20%
Clrsitp Friends 15%
type
Family & frisnds 9%
Cther 6%
0 100 200 300
Number of respondents

Figure 2: Visitor group types
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N= 525 visitor groups

With
organized

tour?
Yes § 3%

0 200 400 600
Number of respondents

Figure 3: Visitors traveling with an organized tour group

N= 522 visior groups

85%

With
educational

group?
Yes 5%

[l 1 L L - |
L] L L

0 100 200 300 400 500
Number of respondents

Figure 4: Visitors traveling with an educational group
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N=1,302 individuals;
percentages do not equal 100 due to roundmg

76 or older
71-75
66-70
61-85
56-60
£1-55

46-50

Age group
btk 4145

2%
3%

1%

1%
11%
36-40 11%
31-35
26-30
21-25
16-20
1115

10 or younger 7% .
0 50 100 150
Number of respondents

Figure 5: Visitor ages

N=1,161 individuals

10 or more 14%
5.8
Number
of vigits
2-4 29%
1 46%
0 200 400 600
Number of respondents

Figure 6: Number of visits
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Mojave N

Table 3: Proportion of visitors from each foreign country
N=87 individuals;
percentages do not equal 100 due to rounding.

Country Number of % of % of total
individuals __ international visitors VisHors

Canada 26 30 2

United Kingdom 16 18 1

Germany 15 17 1

France 7 8 1

Belgium 4 5 <1

Holland 4 5 ]

Austria 2 2

Finland 2 2

Norway 2 2

Philippines 2 2

Spain 2 2

Switzerland 2 2

Denmark 1 1

Egypt 1 1

Sweden 1 1




Map 1: Proportion of United States visitors from each state

Table 4: Proportion of United States visitors from each state

N=1,143 individuals;

percentages do not equal 100 due to rounding.

State Number of % of % of
individuals L.S, visitors fotal visitors

California 784 69 64
Nevada 133 12 11
Washington 27 2 2
Arnizona 20 2 2
Utah 18 2 2
Colorado 14 1 1
Ninois 13 1 1
Florda 12 1 1
New York 10 1 1
indiana 9 1 1
Wyoming 9 1 1
Oregon 8 1 1
Michigan 7 1 1
Pennsyivania 7 1 1
Maryland 6 1 1
Minnesota & 1 1
Louisiana 5 <1 <1
Massachusetis 4 <1 R 2
Montana 4 <1
West Virginia 4 <1
Wisconsin 4 <1
Other states (18} + Washington, D.C. +

Saipan 39 3 3
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Visitors were asked how long they stayed in Mojave National Preserve.  Length of
More than half of the visitors (61%) stayed less than one day (see Figure 7). stay
Over one-fourth (29%) stayed three to four days. Four percent stayed seven
days or more.
Of those visitor groups who spent less than one day in the park, 52%
stayed two to four hours (see Figure 8). Another 28% stayed six hours or more.

N=459 visitor groups;
percentages do not equal 100 dus to rounding.

7 Or more

6

5

Days 4
stayed

0 100 200 300
Number of respondents

Figure 7: Length of stay (days)
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0 20 40 60
Number of respondents

Figure 8: Length of stay (hours)
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Activities During this visit, common visitor activities included sightseeing (61%),
driving paved roads (56%), driving unpaved roads (51%}, nature study (49%)
and day hiking (41%), as shown in Figure 9. The least common activity was
horseback riding (<1%). Nineteen percent of the visitors identified "other”
activities they did including photography, visiting dunes, observing Hale-Bopp
comet, visiting Mitchell Caverns, watching trains, picnicking and birding.

N=523 visiter groups;
percentages do not equal 100 because
visitors could do more than one activity.

Sightsee 61%
Drive paved roads B56%
Drive unpaved roads
Nature study
Day hike
Visit mine ruins/historic sites
Activity Drive through only
Camp in campground
View rock art
Camp along roadside
Rock climb
Bicycle
Ovemight bacipack
Horseback ride
Other

0 100 200 300 400
Number of respondents

Figure 9: Visitor activities




Visitors were asked to identify the other places they visited orplanned Places
visited on

to visit during this trip to Mojave National Preserve. The most listed places
were Las Vegas, Nevada {56%), Joshua Tree National Park (35%), Baker,
California {(34%) and Death Valley National Park (27%), as shown in Figure 10.
The least visited place was the factory outlet mall in Barstow, California (6%).

Thirty-three percent of the visitors listed *other" places which they
visited including Laughlin, Nevada; Palm Springs, California; Afton Canyon,
California; Twentynine Palms, California; Mitchell Caverns State Park,
California; Anza-Borrego Desert State Park, California; Zion National Park,
Utah and many other piaces.

N=477 visitor groups;
percentages do not equal 100 because visitors
could list more than one place they visited.

Las Vegas, NV
Joshua Tree NP, CA
Baker, CA

Death Vallay NP, CA
Lake Mead NRA, NV
Nipton, CA

Grand Canyon NP, AZ
Desert Info Center (Barstow)

Needles, CA

BLM off highway areas
Calico Ghost Town, CA

56%

Place
vislted

Factory outlet mall {(Barstow)
Other

33%

0 50 100 150 200 250 300
Number of respondents

Figure 10: Places visited




* Mo'!ave National Preserve Visitor Stug Agn‘i 51 35 1997
————— —————

Starting Visitors were asked "Where did you and your group start your trip on

point on the day you visited Mojave National Preserve?* The most often listed starting

arrival day/  points were Las Vegas, Nevada; Twentynine Palms, California; and Barstow,

destination  Califomia, as shown in Table 5.

on departure Visitors were also asked where they planned to spend the night when

day they left Mojave National Preserve. The same three towns were the most
often listed destinations: Las Vegas, Nevada; Twentynine Paims, California;
Barstow, California, as shown in Table 6.

Table 5: Starting points on day of visit

N=508 places
, Number of times

Place - mentioned

Las Vegas, NV i1

Twentynine Palms, CA 39

Barstow, CA 28

Palm Springs, CA 28

Baker, CA : 26

Los Angeles, CA 20

Yucca Valley, CA 14

Joshua Tree NP, CA 1

Desert Hot Springs, CA 10

Palm Desert, CA

San Disgo, CA

Laughlin, NV

Death Valley NP, CA

Needigs, CA

San Bernardino, CA
Cathedral City, CA
Primm (Stateline), NV
Beaumont, CA
Orange County, CA
Rancho Mirage, CA
Victorville, CA

Apple Valley, CA
Bakersfield, CA
Boulder City, NV
Covina, CA

Kelso, CA

Nipton, CA

St. George, UT
Santa Barbara, CA
Santa Clarita, CA
Walnut, CA

Arcadia, CA

Bishop, CA

Borrego Springs, CA

MMM ORLAGWOWWWWALRRLAODS~N~NOOO
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Bullhead City, AZ
Flagstaff, AZ
Fullerton, CA
Fresno, CA

Hemet, CA

indio, CA
Lancaster, CA
Loma Linda, CA
Long Beach, CA
Mojave, CA
Morongo Valley, CA
Pahrump, NV

San Francisco, CA
Tecopa, CA

Yermo, CA

Afton Canyon, CA
Altadena, CA
Amboy, CA
Anaheim, CA
Apache Jungtion, AZ
Bagdad, CA

Big Bear, CA
Blythe, CA

Brian Head, UT
Bryce Canyon, UT
Canyon Country, CA
Carlsbad, CA
Cedar City, UT
Cima, CA
Claremont, CA
Clifton, CO
Crestline, CA
Downey, CA

Eagle Rock, CA
Escalante, CA
Essex, CA
Fremont, CA
Garden Grove, CA
Glendora, CA
Helena, MT
Huntington Beach, CA
Incline Village, UT
lvanpah, CA
Jackpot, NV

Julian, CA

La Quinta, CA
Kingman, AZ

La Verre, CA
Laguna Beach, CA
Lake Elizabeth, CA
Lake Forest, CA
Lake Havasu City, AZ
Lakewood, CA
Landers, CA

Lone Pine, CA
Menike, CA

Mitchell Caverns, CA
Nephi, UT

Mo'!ave National Preserve Visitor Stud! Agn‘l 5-1 3! 1887
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Newberry Springs, CA
Newport Beach, CA
Niland, CA

Norca, CA
Qceanside, CA

Oial, CA

Organ Pipe Cactus NM, AZ
Palmdale, CA
Panamint Springs, CA
Parker, AZ

Phoenix, AZ

Playa del Rey, CA
Providence Mts., CA
Redondo Beach, CA
Richfield, UT

Running Springs, CA
Salt Lake City, UT
Salton Sea, CA

San Clemente, CA
San Jose, CA

San Juan Capistrano, CA
Santa Ana, CA

Santa Cruz, CA
Santa Monica, CA
Seal Beach, CA
Sierra Madre, CA
Searchlight, NV

Sky Valley, CA
Spreckels, CA
Tehachapi, CA
Temple City, CA

Taft, CA

Thousand Oaks, CA
Torrance, CA

Tueson, AZ

Valencia, CA

Ventura, CA

Vidal Junction, CA
Walnut Creek, CA
Yosemite, CA
Yucaipa, CA

Yuma, AZ

Zzyzx, CA

California {unspecitied places)
Utah (unspecified place)

8 Mojave National Preserve Visitor Study April 5-13, 1997
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Table 6: Destinations on departure day

April 5-13, 1897

N=502 places

Number of times

Place mentioned
Las Vegas, NV 127
Twentynine Paims, CA 34
Barstow, CA 17
Laughlin, NV 17
Baker, CA 16
Los Angeles, CA 15
Joshua Tree NP, CA 14
Palm Springs, CA 14
Death Valley NP, CA 13
Primm (Stateline), NV 9

San Diego, CA
Palm Desent, CA
Yucea Valley, CA
San Bernardino, CA
Bakersfield, CA
Bullhead City, CA
Desert Hot Springs, CA
Indio, CA

Jean, NV

Long Beach, CA
Needles, CA
Pahrump, NV
Victorville, CA
Boulder City, NV
Covina, CA
Fullerion, CA
Mojave, CA

Orange County, CA
Salt Lake City, UT
St. Georgs, UT

San Jose, CA
Shoshone, CA
Tecopa, CA

Apple Valley, CA
Arcadia, CA
Borrego Springs, CA
Irving, CA

Fresno, CA

Kelso, CA

La Quinta, CA
Laguna Beach, CA
Lake Havasu City, AZ
Lone Pine, CA
Morongo Valley, CA
Nipton, CA
Oakfand, CA
Rancho Mirage, CA

Red Rock Canyon State Park, NV

Riverside, CA
San Francisce, CA

l\)l\‘.ll\'.‘ll\)MMNMMNMMMMNNNNWNEWW@WN&hhhhh##hhtﬂmmm
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Santa Ana, CA

Santa Barbara, CA
Sana Clarita, CA
Searchlight, NV
Seattle, WA
Tonopah, NV

Walnut, CA

Alamo Lake State Park, AZ
Altadena, CA
Battleground, WA
Beaumont, CA

Beatty, NV

Big Pine, CA

Bishop, CA

Black Canyon City, AZ
Border Town, NE
Boulder Beach, NV
Costa Mesa, CA
Carlsbad, CA

Cedar City, UT
Canyon Country, CA
Capistrano Beach, CA
Crestline, CA

Dana Point, CA

Del Mar, CA

Downey, CA

Dumont Dunes, CA
Eagle Rock, CA

El Segundo, CA
Essex, CA

Frazier Mt., CA
Flagstaff, AZ
Fullerion, CA
Glendora, CA

Grand Canyon NP, AZ
Highland, CA
Huntington Beach, CA
Julian, CA

Kingman, AZ

Lake Elizabeth, CA
Lake Fasst, CA

Lake Mead NRA, NV
Landers, CA

Loma Linda, CA
Lakewood, CA

Little Rock, CA
Logan, UT

Ludlow Campground, CA
Malibu, CA

Mojave, CA
Monrovia, CA

Maorgan Hill, CA
Newberry Spring, CA
Norris Camp, CA
Oceanside, CA
Overton, NV

Palo Alto, CA
Panaca, NV

April 5-13, 1997

1
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Parker, AZ
Phoenix, AZ

Pinon Hills, CA
Pioneer Town, CA
Provo, UT

Running Springs, CA
Salton City, CA

San Clemente, CA
8an Luis Obispo, CA
San Marino, CA
Santa Monica, CA
Sherman Qaks, CA
Sierra Madre, CA
Stockton, CA
Sunnyvale, CA
Tehachapi, CA
Temple Bar, AZ
Temple City, CA
Thousand QOaks, CA
Three Rivers, CA
Terrance, CA
Tucson, AZ

Turlock, CA
Vancouver, BC
West Valley, UT
Westminster, CA
Woody, CA

Yermo, CA

Yuma, AZ

Zion NP, UT

Zzyzx, CA

Califomia {unspecified places)
Unplanned

Nevada (unspecilied place)
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Places Visitors were asked to identify the places they visited in Mojave National

visited in Preserve. About two-thirds of the visitors (86%) stopped at Kelso Depot (see

preserve Figure 11). Kelso Dunes (§7%), Hole-in-the-Wall Campground {35%) and Mid
Hills Campground (25%) were the next most visited places. Zzyzx was the least
visited place {4%).

N=418 visitor groups;
percentages do not equal 100 because
visitors could list more than one place.

Kelso Depot 6%

Kelso Dunes

Hole-in-the-Wall Campground

Mid Hills Campground

Providence/Mitchell Caverns

Teutonia Peak/Cima Dome

Wild Horse Canyon Road
Place

visited Mojave Road

Mid Hills to HITW Trail

Rock Springs

Caruthers Canyon

Fort Piute

Clark Mountain area

Zzyn L L L 1

0 50 100 i50 200 250 300
Number of respondents

Figure 11: Places visited in preserve
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Visitors were asked to identify where they first entered Mojave
National Preserve. About one-third of the visitors (33%) entered the
preserve at the southem end of Kelbaker Road (see Figure 12). Less than
one-fourth of the visitors (22%) entered from the north at lvanpah Road.
The least used entrance was Goffs (3%).

Visitors were asked where they left Mofave National Preserve. The
southern end of Kelbaker Road was the most used exit (32%) from the
preserve (see Figure 13). The next most used exii was Ivanpah Road
(24%). The least used exit was Goffs (3%).

N=444 visitor groups

Kelbaker Road S.

Ivanpah Road

Kelbaker Road N.
Place

entered
Essex Road

Cima Road N.

Goffsg

Number of respondents

Figure 12: First entry locations

Firstentry/
exit locations
in preserve

21
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Figure 13: Exit locations

N=457 visitor groups l
Kelbaker Road 8. '
lvanpah Road
Kelbaker Road N. I
Place
exited
Essex Hoad '
Cima Road N '
Goffs l
0 50 100 150
Number of respondents l
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The most commonly used visitor services and facilities at Mojave Visitor
National Presarve were the roads (78%), directional signs (57%), park services and
brochure and map (47%) and restrooms (45%), as shown in Figure 14, The  facilities:
least used service was the ranger-led programs (3%). use,

importance
and quality

N=412 visitor groups;
percentages do not equal 100 because visitors
could use more than one service.

Roads 78%
Directional signs
Park brochure/map
Restrooms
Trails
Assistance from employees
Hole-in-the-Wall V.C.
Roadside exhibits

Service
Tent camping
Baker V.C.
Picnic area
RV camping
Weather information
Safety info brochures

Ranger-led programs

0 100 200 300 400
Number of respondents

Figure 14: Use of visitor services and facilities
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Mojave National Preserve Visitor Study

Visitors rated the importance and quality of each of the visitor services
and facilities they used. They used the following five point scales (see boxes

below).

IMPORTANCE QUALITY
1=axtremely important 1=very good
2=very important 2=good
3=moderately important 3=average
4=somewhat important 4=poor
S=not important S=very poor

Figure 15 shows the average importance and quality ratings for sach
service. An average score was determined for each service based on ratings by
visitors who used that service. This was done for both importance and quality.
The results were plotted on the grid shown in Figure 15. All services wers rated
above average in imporiance and quality. Note that four services (ranger-led
programs, weather information, safety information brochures and RV camping)
were not rated by enough groups to provide reliable information.

Figures 16-30 show that several services received the highest "very
important” to "extremely important® ratings: RV camping (90%), roads {85%),
directional signs (79%) and park brochure/map (79%). The highest "not
important® rating was for picnic areas {13%).

Figures 31-45 show that several services were given high "good" to
"very good® quality ratings: assistance from employees (87%), Baker Visitor
Center (81%), picnic areas (81%) and tent camping (75%). The services which
received the highest "very poor® quality rating were directional signs and
restrooms (each 10%).

Figure 46 combines the "very good® and "good" qualily ratings and
compares those ratings for all of the services.
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Figure 15: Average ratings of visitor service
and facility importance and quality
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Figure 15: Detail
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N=187 vigitor groups;
percentages do hot equal 100 due to rounding.

Extremely important 65%
Very important
Rating
Moderately important
Somewhat important 3%
Not important 5%
0 50 100 150
Number of respondents

Figure 16: Importance of park brochure/map

N=105 visitor groups

Extremely important 22%,

Very important 31%
Rating

Moderately important

Somewhat important

Not important 5%
0 10 20 30 40
Number of respondents

Figure 17: Importance of Hole-in-the-Wall Visitor Center

April 5-13, 1997




N=87 visitor groups
Extramely important
Very important
Rating
Moderatsly important

Somewhat important

Not important

0 10 20 30 40
Number of respondents

Figure 18: Importance of Baker Visitor Center

N=119 visitor groups

Extremely important 51%

Very important
Rating
Moderately important

Somewhat important

Not important

0 20 40 60 80
Number of respondents

Figure 19: Importance of assistance from park employees




N=11 visltor groups

Figure 21: Importance of weather information

Mojave National Preserve Visitor Stu April 5-13, 1997

Extremely important 73%
Very important 9%
Rating
Moderately Important 18%
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Scmewhat important | 0% number of
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Figure 20: Importance of ranger-led programs
N=28 visitor groups
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N=16 visitor groups;
percentages do not equal 100 due to rounding.

Extremely iImportant 44%

Very important

Rati
e CAUTIONI-small

Moderately important 19% number of
respondents
Somewhat important
Not important
0 2 4 6 8
Number of respondents

Figure 22: Importance of safety information brochures

N=8§ visitor groups;
percentages do not equal 100 due to rounding.

Extremnely important 27%
Very important 30%
Rating
Moderately important 27%

Somewhat important

Not important

] 1
L] 1 L] ¥ I

0 5 10 15 20 25 30
Number of reépondems

Figure 23: Importance of roadside exhibits
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Preserve Visitor Study

Rating

Moderately important

Figure 24

April 5131997

N=222 (isitor groups

10°a

o 50 100 150

Number of respondents

Importance of directional signs

N=130 visitor groups

) 20 40 60

Number of respondents

Figure 25 Importance of trails
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N=292 visitor groups

percentages dO not equal 100 due to rounding

o 50 100 150 200 250

Number of espondents

Figure 26 Importance of roads

N=171 visitor groups

percentages do not equal 100 due i rounding

Rating

Moderately important 12
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Number of respondents

Figure 27 Importance of restrooms

A13615131997
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N=38 visitor groups

Extremely important 29
Very important 29
Rating
Moderately important 26

Somewhat jmportant I 3
Not important 13

(o] 2 4 6 8 10 12

Number of respondents

Figure 28 Importance of picnic area

N=92 visitor groups

percentages do not equal 100 due '© rounding

Extremely Important 65

Rating

Moderately important 11

Somewhat important

Not important

(0] 10 20 30 40 50 60

Number of respondents

Figure 29 Importance of tent camping
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N=30 .isitor groups

Number of respondents

Figure 30 Importance of RV camping

N=174 visitor groups

percentages dO not equal 100 due to rounding

Very good

Good 26

Rating

Average 2 5

Poor O 5
Very poor I 2

(0] 20 40 60

11

Number of respondents

Figure 31 ouality of park brochurelmap
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Aril 11997

N=101 visitor groups

percentages do not equal 100 due to rounding

Very good 44

Good 29

Rating
Average 19
Poor 5
AN
Very poor
o 10 20 30 40 50
Number of respondents

Figure 32 Quality of HoleintheWall vVisitor Center
N=64 visitor groups
percentages dO not equal 100 due to rgunding

[0} 10 20 30 40

Number of respondents

Figure 33 oQuality of Baker Visitor Center



Molave National Preserve Visitor Studv Acrd 5131997

N=1 15 visitor groups

0 20 40 60 $a

Number of respondents

Figure 34 Quality of assistance from park employees

N=10 visitor groups

Very good 60

st | IMl 10
Rating

Average 3 O

CAUTION

Poor ' O
Very poor 10

o 1 2 3 4 5 6

Number of respondents

Figure 35 Quality ©f rangerled programs
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N=25 visitor groups

Very good

Good 20

Rating

Average 2 O

Poor

Very poor 4

(0] 2 4 6 8

Number of respondents

Figure 36 oQuality of weather information

N=14 visitor groups

percentages dO not equal 100 due to rounding

Very good 50

Good 14
CAUTION

Rating

Average 2 1

Poor 1 O

Very poor 14

[0} 2 4 6

Number of respondents

Figure 37 Quality ©f safety information brochures
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April 513 1997

N88 .isitor

groups

percentages d0 not gqual 100 due o rounding

Very good 30
Good 30
Rating
Average 30
Poor 7
Very poor 5
(0] 5 10 15 20 25 30
Number of respondents
Figure 38 Quality of roadside exhibits
N=218 visitor groups
Very good 32
Good 25
Rating
Average 21
Poor 12
Very poor 10
>0 40 60 80

Figure 39 Quality ©f directional

Number of respondents

signs
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N=130 visitor groups

percentages dO not equal 100 due to rounding

39

(0] 10 20 30 40 50 I

Number of respondents

Figure 40 Quality of trails

AN

N=290 visitor groups

Very good 2 9

Good 32
Rating

Average 26

Poor 7

Very poor 6

o 20 40 60 80 100
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Figure 41 Quality of roads
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N=168 visitor groups

Rating

Verygood 42
Good 22

Average 21
o W5

very poor 10

o 20 40 60 so

Number of respondents

Figure 42 ouality of restrooms

N=37 Jisitor groups

5 10 15 20

Number of respondents

Figure 43 Quality of picnic area
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N=88 visitor groups

percentages dO not equal 100 due to (ounding

(0] 10 20 30 40 50 60

Number of respondents

Figure 44 Quality ©f tent camping

N=28 visitor groups

percentages do not equal 100 due to rounding

Very good 54
Good 32
Rating
Average 11
CAUTION

roor ] 4

Very poor 1000

f

o 5 10 15

Number of respondents

Figure 45 Quality of RV camping
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N=total number of groups WhO rated each service

Assistance from employees N=115 87

Baker VC N=64 81

Picnic grea N=37 81
Tent camping N=88 75
Holeinthewall VC N=101 /3
Service
Trails N=13071
facility

N=174 ©67

Park brochuremap

Restrooms N=168 64
Roads N=29061
Roadside exhibits N=88 60
Directional  signs N=218 57

O 20 40 60 80 100

Proportion of respondents

Figure 46 Combined proportions of very good and gOOd quality
ratings for servicesMacilities used py visitors
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Mojave National

Expenditures

Preserve Visitor Study Aprit 5131997

During this visit to Mojave National preserve visitors were asked
to ust their expenditures within g one hour drive of the preserve This area
includes  Shoshone Primm siate Line Needles Laughlin Barstow and
Twentynine Palms but not Las yvegas They were asked how much money
they spent fOr lodging hotel motel camping €tC travel gas car rental
etc food restaurant groceries €tCc and other items goyvenirs books
maps film gifts etc

Total expenditures Over onethird of the visitor groups 38

spent up © $50 In total expenditures during this visit see Figure 47

Another 25 spent from $51 to $150 on this visit

The largest proportion ©f Visitors money Was spent for travel 33
and lodging 30 as shown in Figure 48

Lodging Fiftynine percent ©f visitors spent Nno money for iodging
on this visit see rFigure 49 Twentythree percent spent up to $50 for
lodging during this visit

Travel For traver 64 or the groups spent yp to $50 see Figure

50 Twentythree percent spent NO money

Food Forfood 56 or the groups spent up t $50 see Figure
571 About onethird 33 spent NO money

Oother jtems Fiftynine percent of the groups spent MO money
for other items see rigure 52 Another 28 spent up to $25

During this visit the gyerage Visitor Mug expenditure Within a one
hour drive was $108 The gyerage . capita expenditure was $33 The
median visitor group expenditure 50 °f groups spent more 50 spent

less was $40

61
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N=484 visitor groups

percentages do not equal 100 due to rounding

$301 or more
$251300
$201250

$151200
Amount

t
spen $101150

$51100
$150

NO money spent

(o] 50 100 150 200

Number of respondents

Figure 47 Total expenditures

N=484 .isitor groups

Figure 48 Proportion oOf expenditures
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N=396 visitor groups

$151 or more
$126150
$101125

$76100
Amount

t
spen $5175

$2650
$125
NO money spent
o =0 100 150 200 250
Number of respondents

Figure 49 Expenditures for jodging

N=438 visitor groups

$151 or more 3
$126150
$101125

76100
Amount $

t
spen $5175

$2650
$125

No money spent

0 50 100 150 200

Number of respondents

Figure 50 Expenditures for travel
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N=438 visitor groups

$151 or more
$126150
$101125

Amount $76100

spent
$5175

$2650
$125

No money spent

o 50 100 150

Number ofrespondents

Figure 21 Expenditures for food

N=363 visitor groups

200

percentages doO not equal 100 due wo rounding

$126150 1 O
$101125

Amoun. $76100 U 2

t
spen $5175

(0] 50 100 150 200

Number of respondents

Figure 52 Expenditures for Other items
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Mojave National Preserve Visitor Study

Willingness Visitors were asked If i« would increase funds to operate Mojave

to pay National Preserve would yo, be wining to pay an entrance fee of $5 to $10
future per vehicle on a future Visit Fortythree percent of the visitors responded
entrance fee that hey would be  i.g to pay an entrance fee on a future visit S€€ Figure

53 Over onethird of the visitors 36 said they would not be wiling to pay

a fee and 22 were not sure

N=512 visitor groups

percentages dO not equal 100 due to rounding

Willing t©

pay
entrance

fee

(0] 50 100 150 200 250

Number of respondents

Figure 53 Willingness t© pay entrance fee



Mojave National Preserve Visitor Study Aprit 5§13 1997
Visitors were asked how crowded they feit in the NUMber of people Opinions
about

and vehicles present during their visit
Most visiter groups 80 said they felt NOt ot an crowded i, the crowding
number of pepple present during their visit see Figure D4 One percent ©f

the groups fe't extremely Crowded

Visitors ggye a similar regponse in rating the number of vehicles

present during their visit Seventyseven percent of the visitors feit NOt at

an crowded in the NnuMber of vehicles present see rFigure D5 TWO percent

of the groups felt extremely crowded by vehicles during their visit

N484 visitor groups

percentages dO not equal 100 due to rounding

Not at an crowded 80

Somewhat crowded
Number

of people

Moderately crowded O 5

Extremely crowded

o 100 200 300 400

Number of respondents

Figure 54 People crowding

N=469 visitor groups

Not at an crowded

Somewhat crowded 15
Number

of vehicles

Moderately crowded

Extremely crowded

(o] 100 200 300 400

Number of respondents

Figure 55 venhicle crowding
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Opinions
about
preserve

safety

Preserve Visitor study April 5131997

Visitors were asked to rate how safe they felt while (isiting Mojave
National Preserve Almost threefourths of the visitors 710 said they ferr

very safe see Figure 56 Eighteen percent fe't safe and 1 felt yvery

unsafe

When asked to describe the reasons they felt unsafe Visitors listed
the ynpaved rough roads without pullouts and fear of getting stuck the
areas desolationsolation and the long distances between gervices as

shown in Table 7 below

N=514 visitor groups

percentages do not equal 100 due to rgunding

Very safe
Safe
Now safe
visitors 8
felt in Average
preserve
Unsafe

F370

Very un safe

o 100 200 300

Number of respondents

Figure 56 visitors safety ratings of the preserve

Table / Reasons for feeling Unsafe

N=53 comments

Number of times

Comment mentioned

Unpaved road conditions !ack of pulloutsafraid ©f getting stuck
Area gry desolate

Distance between services

Fear of people WO mighthelpuse the area

Cattleother animals in road

Lack of law enforcement officersother ,op

Snakes

Lack of directional signs
Lack of people
Speeding cars
Desertheat

Lack of ;igne on highway
Risk of falling ©ff rocks

Other comments

O NNNWWWMMDIMDOOT OO



Mojave National Preserve Visitor Studv

Visitors were asked to rate the importance of certain park features or

qualities during their visit to \gjave National Preserve The features or
qualities included scenic vistas desert experience viewing wildlife viewing
wildflowers clean air solitudequiet wildernesslopen space stargazing

night sky historicprehistoric site preservation touring 4 X 4 backcountry

unpaved roads and nhunting

As shown in Figures 5767 the qualities wWhich received the ighest

very important and extremely important ratings Were wildernesslopen
space 8 ; solitudequiet 86 and clean air 84 The feature which

received the pighest "not important rating Was hunting 8 ;

N=483 visitor groups

Not important 4

(0] 50 100 150 200 250 300

Number of respondents

Figure 27 Importance ©f scenic vistas

Aorit 5131997

Importance
of park

features or

qualities
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Mojave National Preserve Visitor Study

N=467 visitor groups

Extremely Important

Very important

Rating

Moderately important

Somewhat important

Not important

(0] 50 100 150 200 250 300

Number of respondents

Figure 58 Importance of desert experience

N=462 visitor groups

47

Extremely Important

22

Very important
Rating

Moderately important 20

6

Somewhat important

5

Not important

(0] 50 100 150 200 250

Number of respondents

Figure 59 Importance ©f viewing wildlife
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N=472 visitor groups

Extremely important

Very important 20
Rating

Moderately important 20

Somewhat important I
Not important 406

0 50 100 150 200
Number of respondents
Figure 60 Importance of yviewing wildflowers
N=484 .isitor groups
Very important 15
Rating

Moderately important 1

(o} 100 200 300

Number of respondents

Figure 61 Importance ©of clean air
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N=478 visitor groups

percentages do not equal 100 due to rounding

Extremely important

Very important

Rating

— 9

Moderately important

Somewhat mportant

o4

Not important

o 100 200 300 400

Number of respondents

Figure 62 Importance of spolitudequiet

N=469 visitor groups

o 100 200 300 400

Number of respondents

Figure 63 Importance ©f wildernessopen space
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Extremely important

Very important

Rating

Moderately important

Somewhat important

Not important

N=443 visitor

11

50

groups

50

19

100 150 200 250

Number of respondents

Figure 64 Importance of stargazingnight sky

Extremely important
Very important
Rating

Moderately important

Somewhat important

Not important

Nz450 visitor groups

~
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46

20

18

100 150 200 250
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Figure 65 Importance ©f historicprehistoric site preservation
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N445 visitor groups

Extremely important 25
L
L

Very important 12
Rating

Moderately important 16
|
|

Somewhat important 11

Not important 36
o 50 100 150 200

Number of respondents

Figure 66 Importance of touring 4X4 backcountry

unpaved roads

N=442 visitor groups

Rating

Moderately important

87

o 100 200 300 400

Number of respondents

Figure 67 Importance ©f hunting
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Visitors were asked whether they would like o see more !ess or the

present NUMDbEr of facilities in the preserve ©ON a future visit

The facilities they

Aprit 513 1997

Opinions
about

number of

were asked about included (isitor centers restrooms campgrounds picnic

areas roads pullouts directional

signs roadside exhibits and trails

preserve

facilities

For each of the racilities |isted the greatest proportion ©Of visitors

preferred to keep the same number as presently ©Xist see Eigures 6876

N=419 visitor groups

percentages

More
Number of

facilities

Same as present

Less 8

(¢] 100

200

Number of respondents

Figure 68 visitor centers

N=449 visitor groups

More

Number of

facilities

Same as present

Less 5

50 100 150

Number of respondents

Figure 69 Restrooms

200

do not equal 100 due to rounding

630

300

55

250

55



56

Mojave

National Preserve Visitor Study April 513

N=399 visitor groups

percentages dO not equal 100 due to rounding

More

Number of

facilities

Same as present

Less

(0] 100 200 300

Number of respondents

Figure 70 Campgrounds

N=391 visitor groups

Number of

facilities

o 50 100 150 200 250

Number of respondents

Figure /1 Picnic areas

1997
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N=423 visitor groups

(0] 100 200 300 400

1 Number of respondents

Figure 72 RoadS

N=413 visitor groups

1 59

(0] 50 100 150 200 250

Number of respondents

Figure /3 Pullouts
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Preserve Visitor Study April 5131997

N=443 visitor groups

percentages dO not equal 100 due to rounding

o 50 100 150 200 250

Number of respondents

Figure 74 Directional signs

N=424 visitor groups

More 44

(o) 50 100 150 200 250

Number of respondents

Figure 75 Roadside exhibits
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N=389 visitor groups

[0} 50 100 150

Number of respondents

Figure 76 Trails

200
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Mojave National Preserve visitor Study April 5131997
Overall rating Visitors were asked to rate the overall gy ajity ©f the visitor services
of service provided at Mojave National Preserve during this visit MoOsSt visitors 76
quality rated the services as good or very good see Figure ¢/ TWO percent ©f

the visitors said the overall quality of services Was very poor

N466 visitor groups

Very good 35

Good 4 1

Rating
Average 17
Poor 5'vo
Very poor h
o 50 100 150 200

Number of respondents

Figure 77 overall quality rating ©f services
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Visitors were asked if you Were a manager planning for the future of Planning for

Mojave National Preserve what would you propose Please be specific A the future

summary °f the responses from 379 groups is listea in Table 8 below and in

the appendix

Table 8 Planning for the future
N=834 comments
many visitors made more than one comment
Number of times

Comment mentioned
PERSONNEL
INncrease 4

ranger presence

Need start with more specific knowledge 3
Provide fun time resident ranger 3
INTERPRETIVE SERVICES
Provide more interpretive programsguided walks 16
Need visitor center within park 12
Provide more information on wildflowersnative flora 11
Educate (isitors about balance between desert and humans 10
Advertise preserve more 9
Provide more brochures 9
Provide more roadside jnterpretive exhibits 9
Provide more history information 8
Provide petter quality map 6
Provide information at preserve entrances 6
Provide a road map with points of interest 5
Emphasize importance ©f not trampling animal habitat S
Provide geology informationexhibits 4
Provide st of locations that sell gasgroceries 3
Improve trailhead information 3
Provide gy to make suggestions 2
Provide topographic maps 2
Provide more access to national park information 2
Provide selfguided tours 2
Post rules 2
Other comments 9
FAcILITIES AND MAINTENANCE

Restore Kelso Depot 25
Improve road conditions 20
Provide more directional signs ON roads 21
Increase number of campgrounds 20
Improve directional gigns 14
Create bettermore rai= 13
Do not pave any more roads 11
Do not build any MOre racilities 9
Provide water in campgrounds

8

Keep roadsideprimitive camping
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Comment Number of times

mentioned

Add restrooms at Kelso Dunes and Kelso pepot
Provide camping at Kelso Depot

Paveimprove road to Kelso Dunes

Maintain roads

Provide more pullouts

Provide phones for emergencies

Provide more picnic areas

Improve handicapped accessibility

Keep backcountry trails network
Good balance of paved and ynpaved roads

Primitive camping for motor homes

Provide covered shelterin campgrounds
Provide restrooms in primitive campgrounds
Provide better gignage on some roads

Add primitive camping

Provide water at Kelso

Encourage dispersed camping

Keep roads and wails in present condition
Provide more rest areas

Indicate ynpaved road conditions

Roads gcarypoorly maintained

Keep facilities in great shape as they are

Do not provide Improved campsites

Add more 4 X 4 roads

Add trees shrubs to Holeinthewall Campground
Make entrance more inconspicuous

Provide more signs for ORYV roads

Other comments

PRIVATE BUSINESSES
Establish gas stationsstores
Provide hotel in Kelso Depot
Provide medical centeremergency Services
Other comments

POLICIES
Limiteliminate off road vehicles
Charge entranceuse fee
Maintaintincrease off road yvehicle areas
Ban hunting
Preserve should be managed by BLM
DO not charge entrance fee
Ban motorized airt bikes
Open MOre areas to public
Do not create too many rulesregulations
Fine campers who leave trash
Ban shooting
DO nhot allow rock hounding
DO not allow gqumping
Provide yearlong passes
Punish offenders
Ban airplanethelicopter overflights
Keep existing dirt roads gpen
Open part ©f Kelso Dunes to off road vehicles

Other comments



Mojave National Preserve Visitor Stud

Comment

RESOURCE MANAGEMENT

Keep preserve as i« is

Keep preserve naturallundeveloped
Turn Kelso pepot into a visitor center

Phase out cattle grazing

Restrict commercial development
Limit number of visitors

Preserve the solitude

Extend wilderness greas

Keep * simple

Protect wildlife

Stop al' mining

Phase out pnting

Keep as wilderness preserve

Do not 1et recreation compromise ecological integrity

Allowkeep working ranches
Eliminate burros

Restrict development to reduce excessive vehicle traffic

Consider rail gccess Instead of gquto

Protect plant life

Preserve geology biology
Other comments

GENERAL IMPRESSIONS

Just griving through
Good job

Other comment

Number of times

mentioned

ril

5131997
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Comment

summary

Preserve Visitor Study

Many visitors 291 groups wrote additional comments which are

included in the geparate appendix ©f this report The comments are

summarized in Table 9 below and in the appendix Some comments offer

Aaril 5131997

specific suggestions ©N how to improve the park others describe whatvisitors

enjoyed Or did not enjoy about their visit

Table 9 Visitor comment summary

N=582 comments
many visiters made more than one comment

Comment Number of times

mentioned

PERSONNEL

Rangers helpful and enjoyable

Not enough personnel

Friendly and knowledgeable ranger at HoleintheWwall
Other comments

INTERPRETIVE SERVICES

Provide more informationbrochures about preserve

Provide brochures on historic sites

Provide more roadside exhibits

Advertise more

Post hoursschedule for visitor centers

Provide information at park entrances

Provide more information for childrentschool groups

Provide brochures on fiora

Provide prochures on fauna

Provide more maps
Provide more information for overseas visitors foreign language etc
Other comments

FACILITIES AND MAINTENANCE

Dont add 5,y more facilitiesbuildings
Provide more road gigns
Like primitive camping

Improve roads

Restore Kelso pepot

Good roads

Improve campgrounds

Clean park

Enjoyed HoleintheWall campground
Improve road signs

Provide more rest areas

Improve restareas

Provide more restrooms

Warn of limited gccess on certain roads
Maintain roads

Provide information on road conditions
Add campsites

Do not create MoOre cgmpsites

W N Mg
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Comment

Campgrounds excellent
Restore Kelso Depot for New uses

Make Kelso Depot a visitor center

Campsites were clean

Provide showers

Holeinthewall visitor Center too elaboratelexpensive
Reduce number of Kelso Dunes parking areasltrails
Keep * clean

Did not KNOW facilities existed

Other comments

PRIVATE BUSINESSES
Provide gags at Kelso pepot
Other comments

POLICIES
Keep no feeno o mits needed
Do not close off more areas
Limit access
Expand 4 X 4 access
Keep an roads open

Charge @ userfee
Fine violators

Campground prices increase with no increase In services

Campgrounds expensive
Other comments

RESOURCE MANAGEMENT
Enjoyed solitudekeep i uncrowded
Dont overcommercializeoverdevelop
Glad its protected
Discontinue cattlegrazing
Enjoyed seeing wildlife
Saw iots of wildflowers and cacti
Uncrowded
Dont allow mijning
Did nhot see any wildlite
Protect greas from off road vehicles
Saw tortoise
Consider wildiife before people
Preserve natural gcosystems
Wonderful diversitydesert ecology
Protect the dunes
Like clean air
Too crowded

Other comments

Number of times
mentioned
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Comment Number of times

mentioned

GENERAL |IMPRESSIONS
Enjoyed Visit
Beautifuliscenic
Visit often
Wantiplan to come back
Keep w like it is
Just passing through
Did not spend enough time to comment
Enjoy the drive
Enjoy open space
Thank yoy
Enjoyed history
Visit was too short
Know the area wel
Saw few people
Enjoy opportunity fOr discovery
Kelso Depot is great
Enjoyed the desert atmosphere
We iove the NPS
Enjoyed oometnight skies
Saw no traffic
Like sense of wilderness
Very windy
Unaware that . is a preserve
The preserve has unrealized potential
Enjoyed the simplicity
Keep up the good work
Other comments 20



Moiave National Preserve Visitor Studv Aonl B13 1997

Mojave National Preserve
Additional Analysis
VSP Report 94

The vVisitor Services prgject VSP starr offer the opportunity to loam more from VSP

visitor study data

Additional  Anpalysis

Additional can be done using the parks VSP Jisitor study data that was collected

analysis
and entered into the computer Twoway and threeway cross tabulations can be made of any of
the characteristics listea below Be as specific as possibleyou may select g single
programservice facility Instead of an that Were liisted in the questionnaire Include yoyr NAMe

address and phone number in the request

Places visited 0N yrip

Activities

Length of stay

Places visited in preserve

Group type Travel expenditures

Age
zip code

Country of residence

Food expenditures

Other expenditures

Wwillingness t© pay €ntrance

Entry location Number of visits Crowding people
Exit location Servicesfacilities used Crowding vehicles
Group size Servicefacility importance Preserve safety

fee

With organized tour group Servicefacility quality

With educational rou Total P Number of facilities
g P expenditures preserve
Lodging expenditures Overall quality ©f services
Database
A database which became operational " April 1996 contains an the VSP uisitor studies
results from 1988 through the present To use the database « is necessary to have a database

catalog Which iists the information contained in the database Queries to the database win be
accepted by phone mail ccMail email or fax and the same forms of media can be used to
return the answer to you Through the database you can learn how the results of this VSP isitor

study compare with those across the nation or within a gpecific region with other natural greas

or sorted in many other Ways

Phonesend database requests to

Phone 2088852819

FAX 2088854261

ccMail VSP Database

emait vspdatabaseuidahoedu

Visitor Services Project CPSU
College of Forestry Wildlife and Range
Sciences

University of Idaho
Moscow Idaho 838441133

Importance of featuresqualities
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Visitor Services PpProject

Cooperative Park Studies uUnit

Department ©f Forest Resources

College ©f Forestry Wildlife and
Range Sciences

University of ldaho

Moscow Idaho 838441133



OomMB Approval 10240202
Expiration Date 043098

of the Interior
Department

RVICE

United States

HASIOLIIYt-RK

5t921S1fO-
i61f217%$15

Dear Visitor is to

Our goal
this important study
for participating and interests
thank you flans Opinions . our efforts ©

about the expects This will assist us in
National Preserve serve yOUu
and to
Mojave National Preserve

manage Mojave of
to a select

of Visitors to
better
visitor

learn the

mutes
nuna 4 few

being given
only 9 1« Should enly

ire s

ris importantl!

is very
Participation
your visit

after
during your
contact DI Gary

en yjur
thgl Sty
questions Please Unit university

have @aRy park Studies
erative
Leader

Seal it
uestionnaire

myaitbox

E Machlis Seciology
of ldaho

 you
project
Mo<uddaho

help

We appriate Y°U'

Sincerely

DIRECTIONS

One adult in your group Should complete the questionnaire 3
should 4,y take a few minutes When you have completed the
questionnaire please seal . with the sticker provided and drop

« in any U mailbox We appreciate your help

PRIVACY ACT and PAPERWORK REDUCTION ACT statement 16
U 1 &7 authorizes collection of this information This information win be
used by park managers to better serve the public Response to this request 'S
voluntary NoO action may be taken against you for refusing to supply the
information requested YoOur name is requested for followup mailing
purposes only When analysis ©f the guestionnaire S completed an hame
and address files will be destroyed Thus the permanent data wil be
anonymous Please do not put your NAMEe or that of gpny member of your
group on the guestionnaire Data collected hough Visitor surveys may be
disclosed to the pepartment of Justice When relevant to litigation OF
anticipated litigation ©OF t© gppropriate Federal State local or foreign
agencies responsible for investigating ©' prosecuting & Violation of law An
agency may "°t conduct or gponsor @nd & person is NOt required *© respond
to a collection of information unless . displays a currently valid OMB control
number

Burden estimate statement Public reporting burden for this form is

estimated to syerage 12 minutes Direct comments

per response
the burden estimate or any other aspect ©f this form to the Office of Information

regarding

and gegulatory Affairs of OMB Attention Desk Officer for the Interior

M em d t shi 503
collffiction rancgffofficefll Audits d Agfountability
ervi P, B SE27 \wElhin DC

PLEASE GO ON TO NEXT PAGE

D, (5 O i
and t

T

allo



YOUR
YOUR wvisit TO MOJAVE NATIONAL PRESERVE ACTIVITIES

3 On the . pelow please check d all of the activities that |, and your
1 Onis i, «© Mojave National Preserve What other piaces have you group participated in at Mojave National Preserve gui tli/is visit g
visited or dO yoy plan t© visit Please check all that gpply uring
LAS VEGAS NV IID_RIVETHROUGH shortcut between Southern california and
@S Vegas without siopping 4 GO ON 7O QUESTION 4
GRAND CANYON NATIONAL PARK AZ SIGHTSEE
LAKE MEAD NATIONAL RECREATION AREA NV DAY HIKE
DEATH VALLEY NATIONAL PARK CA CAMP \n DEVELOPED CAMPGROUND
JOSHUA TREE NATIONAL PARK CA CAMP ALONG ROADSIDE
DESERT INFORMATION CENTER v BARSTOW CA OVERNIGHT BACKPACK
FACTORY OUTLET MALL i~ BARSTOW CA BICYCLE
BAKER CA HORSEBACK R|pE
NEEDLES CA ROCK CLIMB
NIPTON CA VIEW PETROGLYPHSIROCK ART
CALICO GHOST TOWN CA DRIVE ON PAVED ROADS
BUREAU OF LAND MANAGEMENT OFF HIGHWAY OPEN AREAS DRIVE ON UNPAVED ROADS
Rasor Dumont punes Stoddard valley etc
NATURE STUDY observe ilalire View wildflowers atc
OTHER Please specify j
VISIT MINE RUINSIHISTORIC SITES
2 a Where did you and your group start your trip ON the day you Vvisited Mojave OTHER pjease describe
National Preserve
NEAREST TOWN 40N s (i how much yme aia and
National Preserve you your group spend at Mojave
STATE
I less than 24 hours NUMBER OF HOURS
Where d d t . h
b © you &€ your group plan @ spend e nignt WHEN you leave v 24 hours or more NUMBER OF DAYS

Mojave National Preserve

NEAREST TOWN
PLEASE GO ON TO NEXT PAGE u

STATE



YOU AND YOUR OPINIONS

5 a4 0N the et pbelow please mMark the sites yo and your group Visited at

Mojave National Preserve g,ring this wip Simply check the jine beside 6 On this visit how many people were in rou
P our
each place you Visited Use the map below to help you locate the sites 4 9 P

NUMBER OF PEOPLE

CLARK MOUNTAIN AREA ROCK SPRINGS
CARUTHERS CANYON MOJAVE ROAD 7 @ Onnis visie were you with an organized tour group
WILD HORSE CANYON ROAD ZZYZX YES NO
MID HILLS ROUND

CAMPGROU FORT PIUTE b ON this visit Were you with an educational group
HOLEINTHEWALL CAMPGROUND KELSO DEPOT YES NO
PROVIDENCEMITCHELL CAVERNS KELSO DUNES

8 ON this vicir what kind i
is visi of were with Please
TEUTONIA PEAKICIMA DOME areue e oot d onty ©Ne

ALONE
MID HILLS TO HOLEINTHEWALL TrAIL
FAMILY
b Where dia you and your group frst e€nter pMojave National Preserve
FRIENDS

Using the map below please circle the number where you first entered

1 2 3 4 5 6 FAMILY AND FRIENDS
Cc Where did you and your group leave Mojave National Preserve ysing the OTHER pjlease d e S C rl b

map bel QW p ease c.rc.e the number of the site where you left the preserve

. > 3 4 5 6 9 For you and your group please indicate
Mojave National Preserve CURRENT US zip  CODE NUMBER OF visITs

AGE OR NAME OF TO THIS PARK
. FOREIGN COUNTRY INCLUDWG  1is v OM

YOURSELF

MEMBER 2

. MEMBER 3

MEMBER 4

MEMBER 5

MEMBER O

MEMBER 7

PLEASE GO ON TO NEXT PAGE

MiMmswm 1 a . os =

olloo



10 Q Please check d the visitor services and racilities which d
you ana your

group used during this visit to Mojave National Preserve

b Next for only those services and raciliies which you and your group

used please rate their Importance from 15

C Finally for only those services and facilities Wwhich

you ©Or your group
used please rate their quality from 1S

Use service

B " used « used
acili
Y how |mportant what quality
Cheak d Very Not Very Very
important important good poor
1 2 3 4 s

PARK BROCHUREMAP
HOLEINTHEWALL visiTorR CENTER

BAKER VISITOR CENTER
ASSISTANCE FROM PARK EMPLOYEES
RANGERLED pROGRAMS

WEATHER  |NFORMATION
SAFETY INFORMATION BROCHURES
ROADSIE ExHiBITS

DIRECTIONAL SIGNS

TRAILS

ROADS

RESTROOMS

PICNIC AREA

TENT CAMPING

RV cAMPING

11

12

13

14

During this visit to pgjave National Preserve approximately how much

money did you and your group spend for |odging travel food and other

items within a one hour drive or \gjave National Preserve The area within

a one hourdrive includes Shoshone Primm giate Line Needles

6U9h|il"l Palms but not Las Vegas Please write
“ you and yqour group did not spend any money

Barstow and Twentynine

Money spent
within 1 Nr arive of g eserve

LODGING hotel motel camping etc $

TRAVEL gas car rental etc $

FOOD restaurant groceries etc $

OTHER souvenirs books maps film gins etc $
Issues

# « would jhcrease funds to operate Mojave National Preserve would you

be willing to pay an entrance fee of $5 o $10 vehicle on a future visit

per

YES NO NOT SURE

Please the
use scale below to rate from 1 to 4 whether you and your group
felt that the L5k was crowded inthe number of people or vehicles , osent

during your trip Circle the 555 6priate answer

How crowded

Not at an Extremely Dont

=980 crowded “
NUMBER OF pPEOPLE 1 2 3 4 DK
NUMBER OF VEHICLES . 2 3 4 DK

Please rate i
a from : to 5 how safe you and your group felt while ;.

Mojave National Preserve py circling th® number on the scale below

Very safe Very unsafe

1 2 3 4 5

b " you fert unsafe why Please explain

PLEASE GO ON TO NEXT PAGE
oloo



10

15

16

Please rate the importance from : t© 5 of the following park features or
qaualities to you and your group during this visit to Mojave National Preserve
HOW  important :Ogtrtant Important EXthrefi

SCENIC VISTAS 2 2 3 4 5
DESERT ExpPERIENCE 2 2 3 4 5
VIEWING WILDLIFE 1 2 3 4 5
VIEWING W|LDFLOWERS p 2 3 4 5
CLEAN AIR 1 2 3 4 5
SOLITUDEQUIET N 2 3 4 5
WILDERNESSOPEN SPACE 1 2 3 a4 5
STARGAZINGNIGHT SKY 1 2 3 4 5
HISTORICPREHISTORIC g|TE

PRESE RVATION ' 2 3 a4 5
TOURING 4x4 BACKCOUNTRY

UNPAVED ROADS : 2 3 4 5
HUNTING X 2 3 4 5

Mojave National Preserve is a new preserve With limited facilities Please

check whether i

d you would iike to see more less or the present humber of
the following facilities on a future visit

Facilljty-
VISITOR CENTERS

MorePresent gklLess Don

RESTROOMS
CAMPGROUNDS
PICNIC AREAS
ROADS

PULLOUTS
DIRECTIONAL SIGNS
ROADSIDE ExHIBITS

TRAILS

11

17 o«
ou were a i i f i
whyat - manager planning for the future of Mgigve Nati ona . Preserve
would you propose Please be specific

18 1s there i else
anything you @9 your group Would ke to ten us about our visit
to Mojave National Preserve 4

19 owveran how
. would gy rate the quality ©f the visitor services provided s
an i i
you your group &t Mojave National Preserve during this Vvisit Please
circle 5y, ONE

VERY GOOD GOOD AVERAGE POOR VERY POOR

Thank i
you for your help Please seal the questionnaire with the sticker

US mailbox
O Printed on recycled paper

provided and drop « in any

MM MM MMMMO



Visitor Services project Publications

Reports 16 pilot studies are available from the University ©f Idaho Cooperative Park

Al other VSP

Studies uUnit

reports listed are available from the parks where the studies were conducted

1982

1 Mapping interpretive Services A Ljot study at

Grand Teton National Park

1983

2 Mapping interpretive Se€rvices |dentifying barriers to

adoption and diffusion of the method
3 Mapping interpretive Services A followup study at
Yellowstone National Park and Mt Rushmore

National Memorial

4 Mapping visitor populations A pilot study at

Yellowstone National Park
1985
5 North Cascades National Park Service Complex
6 crater Lake National Park

1986

7 Gettysburg National military Park

Historical Park

8 Independence National
9 Vvalley Forge National Historical Park

1987

10 colonial National Historical Park

11 Grand Teton National Park

12 Harpers Ferry National Historical Park

13 Mesa Verde National Park

14 Shenandoah National Park

15 vYellowstone National Park

16 |ndependence National Historical Park
Four Seasons study

1988

17 Glen Canyon National Recreational Area

18 Denali National Park and Preserve

19 Bryce Canyon National Park

20 craters of the Moon National Monument

1989

21 Everglades National Park

22 Statue of Liberty National Monument

23 The White House Tours Presidents Park gymmer

24 Lincoin HOMeé National Historical site

25 Yellowstone National Park

26 Delaware Water Gap National Recreation Area

27 Muir Woods National Monument

1990

28 canyonlands National Park

29 White Sands National Monument

30 wNational Monuments

31 Kenai Fjords National Park

32 Gateway National Recreation Area

33 Ppetersburg National Battlefield

34 Death wvalney National Monument

36 Glacier National Park

36 Scotts BIluff national Monument

37 John Day Fossil Beds National Monument

1991

38 Jean vLaritte National Historical Park

39 Joshua Tree National Monument

40 The white House Tours Presidents Park spring
41 Natchez Trace pParkway

42 StehekinNorth Cascades NP Lake Chelan NRA
43 city ©f Rocks National Reserve

44 The white House Tours Presidents Park fan
1992

45 Big Bend National Park

46 Frederick Douglass National Historic Site

47 Glen Echo Park

48 Bents Old Fort National Historic Site

49 Jefferson National Expansion Memorial

50 zion National Park

51 New River Gorge National River

52 Klondike Gold Rush National Historical Park
53 Arlington HouseThe Robert E Lee Memorial
1993

54 Belle Haven parkDyke Marsh wiiaiire Preserve
55 Santa Monica Mountains National Recreation Area
56 Whitman Mission National Historic Site

57 sSitka National Historical Park

58 Indiana Dunes National Lakeshore summer
59 Redwood National Park

60 Channel Islands National Park

61 Pecos National Historical Park

62 canyon de€ cheny National Monument

63 Bryce Canyon National Park



Visitor Services Project Publications continued
1994
64 Death \/gjley National Monument gackcountry
65 San Antonio Missions National Historical Park
66 Anchorage Alaska Public Lands Information Center
67 Wolf Trap Farm Park for the Performing Arts
68 Nez Perce National Historical Park
69 Edison National Historic Site 1
70 San Juan Island National Historical Park
71 canaveral National Seashore

72 Indiana Dunes National Lakeshore fail

73 Gettysburg National pgjjitary Park

1995 1
74 Grand Teton National Park winter

75 Yellowstone National Park winter

76 Bandelier National Monument

77 WrangellSt Elias National Park Preserve l
78 Adams National Historic Site

79 Devils Tower National Monument

80 Manassas National Battlefield Park 1
81 Booker T Washington National Monument

82 San Francisco Maritime National Historical Park

83 Dry Tortugas National Park

1996

84 Everglades National Park

85 cChiricahua National Monument

86 FortBowie National Historic Site

87 Great Falls Park virginia

88 Great Smoky Mountains National Park summer
89 Chamizal National Memorial

90 Death valley National Park

91 Prince william Forest Park

92 Great gmoky Mountains National Park summer fan 1

1997
93 Virgin Islands National Park

94 Mojave National Preserve

For more information about the Visitor Services project please contact the university
L of Idaho cgoperative Park Studies Unit phone 208 8857863
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